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Earth Day Canada over the years

1992

1990-99

Earth Day Flag Campaign launched. Over 10 stories high
and four stories wide, the flag garnered over half a million
Canadian signatories and was unveiled at the 1992 Rio
Summit. The campaign won the Gold Quill Grand Prize by
the International Association of Business Communicators
and captured media attention around the world.

1989

A small group of
Canadians form to
organize the first Earth
Day events in Canada.

1994

1996
EDC launches first-of-its-kind Portable
Energy Project, a massive school-based

EDC launches EcoKids, Canada's most rechargeable battery education and
comprehensive environmental
education program for children K-8.
Jour de la Terre Québec founded.

collection campaign.

1998

EDC launches EcoKids Online
as an extension of the highly
successful EcoKids program.

1991

EDC launches the Earth Day Every Day Home
Audit Program, the first national program to
encourage energy efficiency and waste
reduction by providing practical tips and actions
as well as the opportunity for participants to
register their environmental profiles. The
program is considered a precursor for the
development of eco-calculators.

1990

Earth Day Canada (EDC) founded as a national
environmental charity. Inaugural Earth Day events
rally over two million Canadians in support of what
would become the largest, most celebrated
environmental event worldwide.

1997

Middle ‘R’ Program launched with
the development of one of the first
curriculum-linked environmental
education lesson plans and resources
in Canada. Over 70% of Ontario
schools request Middle R resources.

1995

EDC achieves a new benchmark for
Earth Day participation, rallying six
million Canadians and nearly every
school-aged child in Canada.

1999

National Reuse Pledge Campaign launched
nationwide. Over a million individual
signatures, representing pledges, were
garnered, generating significant environ-
mental awareness around the importance
of “reuse”.

EcoKids Online wins the Boston based
Web Marking Association WebAward.
Competition included Disney.
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Farth Day Canada over the years

2000-10

2000

EDC is the first organization to bring the concept of zero waste to Canada through the
Target Zero Canada Campaign. The campaign involved conducting best-practice case
studies of large corporations, and municipal and provincial governments re: the impact
of zero waste initiatives.

EDC is selected by the Government of Canada’s Climate Change Action Fund to
develop national climate change resources that appeal to every day Canadians.

EDC selected by Natural Resources Canada to implement a nationwide Anti-ldling

. 2009
campaign. EDC's financial grant program, the Community
Environment Fund, is launched in Ontario.

2002 2007

EDC's student reward program, the EcoKids is first program in Canada to offer

Toyota Earth Day Scholarship is English-as-a-Second-Language environmental

launched and quickly establishes education resources.

itself as Canada'’s pre-eminent

environmental scholarship program.
2004
EDC's recognition of environmental achievement program, Home-
town Heroes, is launched. 2010

EDC launches the first Every Day Heroes
EDC stages the first Earth Day Canada Gala Film Competition focusing on individual
and group environmental achievement.
EDC receives the Outstanding Service to Environmental Education by
an Organization Award from the North American Association of
Environment Education, the world's largest association of environ-
mental educators.
2008
2001

EDC's environmental action program,
EcoAction Teams, is launched.

EDC's peer-to-peer environmental
education program, EcoMentors, is
launched.

(EECOM).

EDC receives the Outstanding Non-profit
Organization by the Canadian Network for
Environmental Education and Communication



